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Watch: Marks & Spencer's Christmas ad

By Kate Magee, campaignlive.co.uk, Friday, 07 November 2014 11:52AM @ 1 Comment
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Marks & S_qencer_has today rele_ased its Chr_ls?tmas f_:ld and has Salt £50000 - £60000 per annum,
revealed it is behind the mysterious Two Fairies Twitter account. London
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sprinkling magic that will make people’s wishes come true, including making it snow, | centRe |
match-making a couple and improving gifts. |

The spot begins with two playful fairies clocking in for work. They spend the evening i w’\

In one scene, the fairies change a present of a red alarm clock, which looks very similar
to the one that featured in last year’s "the bear and the hare" Christmas ad for John
Lewis created by Adam & Eve/DDB, into a gold bra. A mischievous message from
M&S’s agency Rainey Kelly Campbell Roalfe/Y&R, perhaps?

The spotis set to Julie London’s version of Fly Me to the Moon and ends with the
strapline "Christmas is better with magic and sparkle" and the hashtag Most viewed Most commented

#FollowTheFairies.
Watch: New John Lewis Christmas ad

The ad was art directed by Chris Hodgkiss and written by Pip Bishop. It was directed by
Philippe Andre through Independent. The spot breaks online today and is firston TV

during The X Factor tomorrow evening on ITV, in a media campaign by Mindshare. Romeo Beckham stars in Burberry's first
global Christmas campaign

Publicis Groupe to buy Sapient for $3.7bn

The ad's release has been trailed by a mysterious Twitter account called
@TheTwoFairies, which has now been unveiled as part of M&S' Christmas campaign.
The idea was created and executed by Unity PR.
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The Two Fairies % Follow
@thetwofairies

Spreading magic and kindness are two of our aims, soon we will
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Over the past week, the two fairies, whose names are Magic and Sparkle, have
delivered gifts such as cakes, tea and make-up to people across the UK who posted
wishes on Twitter.

On Monday, they surprised children in Britain’s most southerly school, Landewednack
Primary in Cornwall, by covering the building in "snow".

They were also spotted "flying" above the river Tyne in Newcastle, and have been
spotted in Birmingham, London, Glasgow and Manchester.

There will be more activity from the two fairies in the run up to Christmas.
M&S The Two Fairies
This article was first published on campaignlive.co.uk
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If you see a comment you find offensive, you can flag it as inappropriate. In the top right-hand corner of an
individual comment, you will see 'flag as inappropriate'. Clicking this prompts us to review the comment. For
further information see our rules for commenting on articles.
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Experiential Agency of the Year Leading experiential agency
www.senselondon.com/

PR and Social agency
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